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230-241. 

(1) Rochefort, A. (2020). Regulating Social Media Platforms: A Comparative Policy 
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(2) Maréchal, N., Rochefort, A., & Ucciferri, L. (forthcoming). The Business Model is the 
Message: Reconfiguring the Enabling Environment for Hate Speech. In Bahador, B., 
Borwn, R., Hammer, C., & Livingston, L. (Eds.), Countering Hate Speech in 
Conflict-Affected Situations.  
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(3) Funk et al. (2023). Freedom on the Net 2023: The Repressive Power of Artificial 
Intelligence. Freedom House. Available at 
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(Contributing editor: Bangladesh, Vietnam, South Korea, and Singapore country 
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Freedom House. Available at https://freedomhouse.org/country/united-
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(7) Ranking Digital Rights. (2022, November). Comment for the FTC’s Announcement 
of Proposed Rulemaking on Commercial Surveillance and Data Security. 87 FR 
51273.  

(6) Ranking Digital Rights. (2022, July). Comment for the FTC’s Digital Advertising 
Business Guidance Request for Information. Digital Advertising P114506. 

(5) Ranking Digital Rights. (2022, June). Reply Comment to the FCC on Preventing 
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(4) Ranking Digital Rights. (2022, May). Comment on the United States National 
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(2) Rochefort, A. (2019). Regulating Social Media via Content Moderation: Policy 
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(10) Rochefort, A. (2023). Social Media Governance via an “Anemic” Policy Regime? 
How Boundary Spanning, Competing Issue Definitions, Lack of Cohesion, and 
Administrative Fragmentation Impede Regulatory Reform. The 24th Annual 
Conference of the Association of Internet Researchers, Philadelphia, PA.  

(9) Rochefort, A. & Marechal, N. (2023). Platform Governance and Civil Society: The 
Call for an Accountable Business Model. The Platform Governance Research 
Network Conference, Virtual. 

(8) Trifiro, B., Wells, C., & Rochefort, A. (2021). The Disinfectant Diversion: Framing 
Strategies of Partisan Media In Interpreting the COVID-19 Pandemic. Association 
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(7) Rochefort, A. (2021). The “New Governors’” Tools: A Policy Design and 
Implementation Analysis of the Facebook Oversight Board, International 
Communication Association, Virtual.  

(6) Rochefort, A., Auger, R., Trifiro, B., & Wells, C. (2021). Weathering a Media 
Storm: Agenda-Setting and the Politics of Attention During the Coronavirus 
Pandemic, International Communication Association, Virtual.  

(5) Rochefort, A. (2020). Media Agenda-Setting versus Political Agenda-Setting: 
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(4) Rochefort, A. (2019). Regulating the Social Media Industry: A Comparative Policy 
Analysis, International Communication Association, Washington, DC. 
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