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Rochefort, A. (2023). Social Media Governance via an “Anemic” Policy Regime?
How Boundary Spanning, Competing Issue Definitions, Lack of Cohesion, and
Administrative Fragmentation Impede Regulatory Reform. The 24" Annual
Conference of the Association of Internet Researchers, Philadelphia, PA.

Rochefort, A. & Marechal, N. (2023). Platform Governance and Civil Society: The
Call for an Accountable Business Model. The Platform Governance Research
Network Conference, Virtual.

Trifiro, B., Wells, C., & Rochefort, A. (2021). The Disinfectant Diversion: Framing
Strategies of Partisan Media In Interpreting the COVID-19 Pandemic. Association
of Internet Researchers, Virtual.

Rochefort, A. (2021). The “New Governors’” Tools: A Policy Design and
Implementation Analysis of the Facebook Oversight Board, International
Communication Association, Virtual.

Rochefort, A., Auger, R., Trifiro, B., & Wells, C. (2021). Weathering a Media
Storm: Agenda-Setting and the Politics of Attention During the Coronavirus
Pandemic, International Communication Association, Virtual.

Rochefort, A. (2020). Media Agenda-Setting versus Political Agenda-Setting:
Towards a Needed Convergence of Research across Two Related Literatures,

Association for Education in Journalism & Mass Communication, San Francisco,
CA.

Rochefort, A. (2019). Regulating the Social Media Industry: A Comparative Policy
Analysis, International Communication Association, Washington, DC.

Wertz, B., Groshek, J., & Rochefort, A., (2019). The Humpty Dumpty Effect:
Emerging Media Diffusion and (Granger) Causal Democratic Change in 122
Countries from 1946 to 2014, International Communication Association,
Washington, DC.

Rochefort, A. (2017). Information Bias and Social Media: How Algorithmic
Regulation Can Strengthen the Republic, International Conference on Social Media
and Society, Toronto, ON.

Rochefort, A. (2017). Echo Chambers, Information Bias, and Social Media, Boston
University #Screentime Conference, Boston, MA.
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Summer Doctoral Program, Oxford University, Oxford, UK.

Rochefort, A. (2022). The Politics of Platform Governance in the United States,
Oxford Media Policy Summer Institute, Oxford Internet Institute, Oxford, UK.

Rochefort, A. (2022). Ranking Digital Rights and Corporate Accountability, Oxford
Media Policy Summer Institute, Oxford Internet Institute, Oxford, UK.

Rochefort, A. (2022). Navigating Professional Development in Graduate School,
COM EM 808: Upper-level Seminar, Graduate course. Boston University

Marechal, N., Rochefort, A., & Ucciferri, L. (2022). The Business Model is the
Message: Reconfiguring the Enabling Environment for Hate Speech, The Media and
Peacebuilding Project and The School of Media and Public Affairs, George
Washington University.

Rochefort, A. (2021). Digital Politics and Content Moderation. COM JO 502:
Journalism Special Topics, Undergraduate course, Boston University.
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